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India’s publishing industry reflects the scale and 
diversity of the subcontinent itself — around 
12,000 publishers publish roughly 80,000 titles 
every year in the country’s 24 official languages. 
 
The industry is estimated to have an annual turn-
over of over $1 billion and there is still plenty of 
potential for growth. 
 
Around one third of the annual book production is 
in English and the remainder in Hindi, Tamil, Ben-
gali and other languages. 

 
Even though only a relatively small percentage of 
India’s 1.1 billion people can read English, the sub-
continent is still the world’s third largest market for 
books in English after the US and Britain. Global-
ization and India’s IT and services boom mean that 
English is essential for the young and educated. 
 
The growth of India’s middle class offers great op-
portunities. It is estimated that there are 600 million 
book readers in the South Asian giant — a massive 
potential readership yet to be fully exploited by  
international publishers. 

INDIA - A PUBLISHING MARKET 
WITH VAST POTENTIAL 

The time spent reading magazines and 
newspapers has remained stable over the 
last two years, and has not been reduced by 
the growing use of the internet.  
 
This is a key conclusion of a new European 
survey from Jupiter Research, released in 
October 2006. The findings are based on 
interviews among 5,000 people in five 
countries: UK, Germany, France, Spain and 
Italy. 
 
The average European in these countries 
spends three hours a week reading maga-
zines and newspapers, the same as two 
years ago. 
  
Time spent online has doubled, from two 
hours to four hours per week on average. 
Broadband internet makes a big difference: 
those with broadband spend seven hours a 
week compared with two hours by those 
with dial-up internet access.  
 
European use of the internet remains much 
lower than in the USA. Americans spend 
fourteen hours online, the same amount of 
time as watching TV. 
 
Mark Mulligan, research director at Jupiter 
Research, believes there are more market 
opportunities for ‘old media’ companies 
than ever before, but says that the organiza-
tions who will succeed will be the ones who 
can offer rich media content such as video 
and broadcasts as well as more traditional 
content.  
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But big publishers have recognized the potential of India with Penguin, Harper Collins and 
Random House setting up operations there to publish Indian books in English and distribute 
them in India. 
 
Yet, in a country of extreme contrasts, it is estimated that one third of Indians under 15 years 
are illiterate. The export of books produced in India is estimated to be worth $100 million annu-
ally. India’s reasonably priced educational text books in particular are in great demand in devel-
oping countries. 
 
In the West, books from India continue to enjoy popularity, in particular those reflecting the 
country’s rich and varied culture, such as volumes on spirituality or cuisine. “Books about Hin-
duism, Buddhism and all their variations obviously still enjoy unbroken popularity among pub-
lishing companies and readers,” says Michael Kegler, curator of the Guest of Honor exhibitions 
at the Frankfurt Book Fair. 
 
According to Kegler, they range from “the first seafarers’ accounts to the almost obligatory In-
dia trips during the 1960s and on to modern reports on trekking tours and culture tourism.” In-
dia is Guest of Honor at this year’s Frankfurt Book Fair, the second time the country has re-
ceived the honor. 
 
Some 200 Indian publishers are attending the fair, the largest of its kind in the world. Forty 
writers have been invited by India’s National Book Trust (NBT), the organizer of India’s Guest 
of Honor project, and at least an equal number have been invited by their own publishers. 
Among them will be well-known authors like Amitav Ghosh and Amit Chaudhuri. 
 
“Not only will the numerous artists, authors and publishers coming to the Frankfurt Book Fair 
document the fast alteration of India in the last 20 years, but there will also be representatives 
of the booming Indian IT and printing industry,” says Juergen Boos, director of the book fair. 
 
The book fair will provide a global platform for India’s publishing industry and writers, and 
provide an opportunity to promote the translation of books in India’s 24 official and 120 re-
gional languages, something which has been somewhat lacking in the past. 
 
“Many publishing companies, not just in Germany, but in neighboring countries as well, have 
picked up on India’s Guest of Honor appearance in Frankfurt as an occasion to add Indian      
authors to their lists,” says Kegler. “Today’s India” occupies a 4,000 square-meter exhibition at 
the book fair and is strong evidence of the vast potential of India, both as a source and destina-
tion of books. 
 
To quote NBT director Nuzhat Hassan, “India will be the flavor of the season.”  
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